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Life Is a

A Visit to the

Principal’s Office

Fiesta

By Eric Sheninger ’97

For one graduate, the
path from the biology lab
led to the principal’s office
and eventually to
national television.
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During my years at SU from 1993-1997
my course of study was leading me to a
career in the biological sciences. This path
quickly changed as I found my calling in
the field of education as I began to dabble
in teaching as a graduate assistant in
charge of instructing introductory biology
labs. Coming from a family of educators, I
pondered as to why I had written off this
occupation choice early on when I had
such a passion for working with
adolescents. This epiphany has led me to
what has been a fulfilling career as a
science teacher, athletic director, vice
principal and now principal.
Many people questioned my decision
to leave the classroom and pursue a
position as an administrator. As a teacher,
I often wondered how I could put myself
into a position to help more students, but
the answer was quite simple. As an
administrator, I would be able to have
direct influence over all aspects of
students’ education in a school as
opposed to just those enrolled in my
classes as a teacher.

Check out Alexis’ updates on
YouTube at www.youtube.com/
shania10 and on her Web site at
http://alexismorrell.webs.com/
fiestamovement.htm.

Contributed by Meg Coady
Becoming one of the youngest high
school principals at the age of 32 in the
State of New Jersey in June 2007 has been
a dream come true. As an instructional
and transformational leader at
New Milford High School, I am
constantly looking for ways to increase
student achievement by establishing
authentic-based learning environments in
order to prepare all of our students with
essential 21st century learning skills
needed to compete and excel in today’s
global economy.
One of my main objectives is to
provide my students with the best
education and resources possible. During
June 2007 I was approached about
participating in a reality television show
called Schooled that was sponsored by
OfficeMax and featured a live
performance by the All American Rejects.
The show aired nationally August 5, 2007,
on the CW Network. For participating in
the show the school was awarded $60,000
that was used to purchase computers,
desks and other essential supplies.
Soon thereafter, in fall 2007 I was
approached to participate in another
television show called The Principal’s Office.
The premise of this show was to provide a
depiction of what a day in the life of a
principal is actually like. This series
premiered nationally on TruTV during fall
2008. During the negotiations process for
my participation in this series, I was able
to secure $10,000 for my high school that
was used to purchase MacBook computers
and a mobile iPod learning lab.
The Rachael Ray show enjoyed the series
so much that they invited me on as a guest
on September 24, 2008. On the show
I was able to speak about not only why
I decided to participate in the project,
but also shed some light on the
many challenges facing school
administrators today.

Alexis Morrell ’08 was awarded a
once-in-a lifetime opportunity: the chance
to possess a vehicle that hasn’t even gone
on sale in the United States yet. Morrell
was selected to be an “agent” of the Fiesta
Movement, a six month-long social media
campaign designed to generate excitement
about the highly anticipated Ford Fiesta,
the new fuel-efficient small car that goes on
sale next year.
As part of the Fiesta Movement,
Morrell is one of 100 trendsetters who is
test driving and “live” with a European
version of the Ford Fiesta for six months,
traveling as an “agent” on special
“missions,” who will then relate their
experiences through a variety of social
media platforms.
More than 4,100 people applied for the
chance to be part of the Movement and a
large majority created videos for YouTube,
which garnered an excess of 750,000
Internet views. The Ford Fiesta also is
gaining attention on Facebook and Twitter,
with more than 700 fans on the Fiesta
Movement Facebook fan page and more
than 1,000 followers on the @FordFiesta
Twitter account.
“We’re very enthusiastic about the
100 agents that were selected,” said Sam
De La Garza, small car marketing
manager. “We can’t wait for them to begin
participating in missions and sharing
their experiences and feelings about
the car. This is an exciting stage in the
Fiesta Movement.”
The agents applied online, posting
short videos on YouTube explaining why
they would be the best representative
agents for the Fiesta Movement. Applicants
from all over the country cited online
followers, blogging experience and even a

thirst for adventure. Many are automotive
enthusiasts; all are extremely comfortable
sharing their opinions online.
“Our group of agents is a broad
cross section of people from all over the
country who are active in the social
media space,” said Connie Fontaine,
Ford’s brand content and alliances
manager. “It’s a strong team across
social networks that are geographically
and occupationally diverse.”
The chosen agents are socially vibrant,
unique and able to tell a good story. They
come from all across the country and work
in a variety of occupations. But most
importantly, they have established social
networks with a strong Web presence. Most
have hundreds, if not thousands, of
Facebook friends. There also are thousands
of people following them on Twitter,
YouTube, MySpace and other social
networking sites.

The Fiesta Movement agents receive
notification about their upcoming missions,
which are based on the six monthly themes
of travel, technology, social activism,
adventure, style and design, and
entertainment. Each of the 100 agents
choose an individual mission, which sends
them on an adventure to engage with
people in their Ford Fiesta. They then
generate content based on their mission to
share with their social networks.
Alexis Morrell is a certified travel
journalist who says she enjoys sharing her
point of view with the world. From her
home base in Easton, MD, for six months
Alexis shares her point of view on her
adventures in her Ford Fiesta. She will
soon begin a graduate program at the
USC School of Cinematic Arts.
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