CMAT 102:  Introduction to Mass Media
Fall 2016 (9/12/16)
“Whoever controls the media, the images, controls the culture.”
--Allen Ginsberg 

Instructor:  Dr. Chrys Egan



E-mail: cnegan@salisbury.edu
Office Telephone: 410-677-5436 


Office: 265 Fulton 
CMAT 297-001 Communication Research

MWF 10-10:50
TE110A 
CMAT 102-450 Intro to Mass Media 

MW 11:00-12:15
Nanticoke

CMAT 430-001 Political Communication

TR 12:30-1:45

TETC 279
Office Hours: 
M-F 8:45-2:45, except when in class or a meeting. You also can make appointments.

Textbook 
Baran, S. (2014). Introduction to mass communication: Media literacy and culture, 8th Ed., McGraw Hill. (MC)         
Egan, C. (2015). Introduction to mass media coursepack. Salisbury University. (CP)
Johnson, S. (2006). Everything bad is good for you: How today’s popular culture is actually making us
     

smarter, Riverhead. (EB)
Course Description:  Theory, history, structure and functions of mass media (print, film, recording, radio, television, new media), advertising, journalism and public relations. This course is designed for CMAT majors and minors, and meets General Education IIIA or IIIC.
Course Objectives: 
· Define mass communication.
· Identify the connection between mass communication and culture.
· Examine the media industry and its effects.
· Identify and examine theories of communication.
Honor Code:  You are expected to abide by the SU Honor Code.  All work bearing your name implies that you have neither given nor received unauthorized assistance.  If you violate the Honor Code, you will receive an F and be reported.  Consult the SU handbook on Academic Integrity.  

Attendance, Lateness, and Participation:  You need to be both active and interactive in this class.  If you do not attend class, are not prepared, or do not fully participate, you will not be given credit for the class meeting.  After two absences, your grade drops 1 point per absence. Submit all class work on-time.  Provide documentation of any emergency.  
Students with Disabilities:  Any student needing accommodation must provide me with documentation and discuss modifications needed.

Grading
Class Participation = 10 Points:  Participation is extremely important in this course because it: keeps you active and engaged, helps you build upon each concept, and allows me to determine your understanding.  Therefore, you are expected to participate in all discussions and activities. You will lose points from participation for absences, as indicated above, and for failure to participate in required activities.  
Coursepack = 10 Points:  Your courspack contains your lecture outlines for you to take notes.  It also contains some assignments and handouts.  Take useful notes since you can use your coursepack for the exams. I will collect and grade the coursepack
Exams = 60 Points: There are 3 online multiple choice exams.  .  Exams are taken outside of class on MyClasses by midnight on the due date. You are allowed your calculator and coursepack only, no additional resources or assistance from other people.
1. Media Foundations and Print Media Ch 1-5
2. Electronic Media Ch 6-10
3. Media Economics, Effects, and Ethics Ch 11-15
Assignments = 20 Points:  There are 2 assignments worth 10 points each. See MyClasses for details.
1. Everything Bad is Good for You Discussion Leader - Everyone will sign-up for a day to give a presentation and help lead the class discussion and on that topic (see “Leader” slots on the schedule below). On your day, you will lead a 30-35 minute PPT presentation, including media examples and discussion; you will also turn in a professional, typed, approximately 3-5 page paper version. Details and student sample papers on MyClasses.
2. Applied Media Project and Presentation - You will apply your classroom knowledge of media and culture outside the classroom with one of two options: Attending a relevant media event to analyze the media content, or conducting a personal experiment by altering your media use and documenting the results. For either option, you will write a thematic, typed, 2-page paper that connects the event or experiment to one of our course concepts. In class, you will give a briefing presentation less than 5 minutes.
Extra Credit = 1 Point:  I love this class and hope you will too!  I am open to your ideas.  Please share any relevant media examples or attend a related event to earn an extra point.  
Grading Scale:  A=100-90
B=89-80
C=79-70
D=69-60
F=59-below
Schedule
Unit 1: Media Foundations and Print Media Ch 1-5
Week 1








M 8/29
Syllabus, Ch 1 Mass Communication, Culture, and Media Literacy
MyClasses Practice Exam: 8/29 8:00 am – 9/5 11:59 pm


W 8/31

EB Intro-p. 14; Online Assignment Sign-ups



Week 2
M 9/5

Labor Day- No class
W 9/7

Ch 2 Convergence and the Reshaping of Mass Communication

CMAT Guest: Bryan Horikami
Week 3
M 9/12

Ch 3 Books

W 9/14

EB p. 17- 31 Leader: Justin 

EB p. 31-47 Leader: Sophie

CMAT Guest: Darrell Mullins
Week 4 
M 9/19

Ch 4 Newspapers
W 9/21
Local Media Tour:  WMDT and WBOC

*Th 9/22
11:00 Humphrey Fellows at University House- CMAT Guest: Dave Burns
Week 5

M 9/26

Ch 5 Magazines 


Exam 1: 9/26 8:00 am – 9/29 11:59 pm
W 9/28 
EB p. 47-65 Leader: Sara



EB p. 65-84 Leader:  Valeria

CMAT Guest: Amanda Welch-Hamill
*R 9/29
4:30-7:30pm LLC English Language Institute Dinner at University House
*Sa 10/1
LLC Brunch, Homecoming Parade, Football Game
Unit 2: Electronic Media Ch 6-10
Week 6 
M 10/3

Ch 6 Film



CMAT Guest: Jim Burton

W 10/5

EB p. 84-103 Leader:
Katie 


EB p. 103-124 Leader: Abidemi
CMAT Guest: Paul Scovell
*Su 10/9
8:30-10:30pm
Presidential Debate Watch (Free Pizza)

Week 7

M 10/10
Ch 7 Radio, Recording, and Popular Music


CMAT Guest: Colleen Clark
W 10/12
LLC Ropes Course: Popular Culture Association in the South Conference 
Week 8


M 10/17
Ch 8 Television, Cable, and Mobile Video
*T 10/18 
2-3pm Advising Session CH/TETC 116B

W 10/19
 EB p. 125-138 Leader: Bennett

CMAT Guest: Michael Moeder
Week 9
M 10/24
Ch 9 Video Games
W 10/26
EB p. 139- 156 Leader: Larry


CMAT Guest: Jennifer Cox
Week 10
M 10/31
Ch 10 The Internet and the World Wide Web
Exam 2: 10/31 8:00 am – 11/2 11:59 pm
W 11/2

Wiki Edit-a-thon; International Leadership Association Conference
Unit 3: Media Economics, Effects, and Ethics Ch 11-15
Week 11
M 11/7

Ch 11 Public Relations
W 11/9

EB p. 156-175 Leader: Evan


CMAT Guest: Vinita Agarwal
*F 11/11
Veteran’s Day DC Trip
Week 12
M 11/14
Ch 12
Advertising
W 11/16
EB p. 175-196 Leader: Chantess


CMAT Guest: Andrew Sharma
*F 11/18
5 -8 pm Third Friday
Week 13
M 11/21
Ch 13 Theories and Effects of Mass Communication
W-F
Thanksgiving - Campus Closed

Week 14
M 11/28
Ch 14 Media Freedom, Regulation, and Ethics 
W 11/30
EB p. 196-211 Leader: Nikayla

 EB p. 211-221 Leader: kENNY


CMAT Guest: Melany Trenary

Week 15
M 12/5

Ch 15 Global Media
Exam 3: 12/5 8:00 am – 12/7 11:59 pm
W 12/7

Media Analysis 


*F 12/9 
8-9:30pm End of classes celebration & holiday party 

Final Exam Period:  
Wednesday, December 14, 1:30-4:00 
Applied Media Project Due; Coursepack Due
